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CHINA'S ELECTRIC VEHICLE MARKET IN THE SPOTLIGHT:
THE BRIGHT FUTURE OF CHINA'S VAST AND GROWING
ELECTRIC VEHICLE MARKET

China is the world’s largest electric vehicle (EV) market with a record of 1.3 million electric vehicles
sold in 2020. China's progressive EV penetration is primarily attributable to the excellent network
of standardized public EV chargers, supportive government and robust consumer demand.
Faced with rising competition, Chinese automakers such as BYD, NIO and XPeng are accelerating
their development to debut new models with more autonomous features.

Based on iAudience data, we have tracked and profiled Chinese netizens who followed “Electric
Car”, highlighting their audience profiles, preference and online behaviors as to provide profound
insights for marketers to explore China’s vast and growing EV market and capture new business
opportunities to improve campaign efficiency.
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AUDIENCE INTERESTED KEYWORDS* AUDIENCE INTERESTED CATEGORIES®

55.91%

« Car Performance: Travelling Range’, Battery?, Charging
Station’, High Performance Version* Other Related Interests
« Users’ Reputation: Sales Volume®, Recommended Car
Model®, Test Drive’, Reputation?®

Cars Finance Home Living

.......

4.5ports Cars 4. Trust Fund
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“Indicates the corresponding key takeaways derived from the related insights using iAudience Source: iAudience Data as of Apr 2021

KEY INSIGHTS ON CHINESE AUDIENCE FOLLOWING
ELECTRIC CAR AND RELATED TOPICS

Majority of the interested audiences
are Male Mature Adult (25-44).
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Electric Car Performance and Users’
@2 Reputation are the top concerns
among Chinese audiences.

Audiences interested in electric car
also demonstrate interests in Finance
and Investments, as well as
Consumer Digital Products.

Majority of the interested
@4 audiences are located in
Shanghai and Zhejiang.

IAudience

IAudience is a market-intelligence platform
to provide real-time insights of the target
audiences in China.
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