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CROSS-BORDER E-COMMERCE IN THE SPOTLIGHT:
UNCOVER THE LATEST TREND OF CROSS-BORDER

 E-COMMERCE AMONG CHINESE AUDIENCE
China’s cross-border e-commerce (CBEC) has been growing rapidly in recent years. With the rising 
affluence in China, Chinese consumers demand for high-quality foreign products have propelled 
significantly. The pandemic has also transformed consumers’ shopping habits and prompted 
Chinese shoppers to do more cross-border online shopping.

Based on iAudience data, we have tracked and profiled Chinese netizens who followed “Cross-Border 
E-Commerce”, highlighting their demographics, preferences and online behaviors to offer profound 
insights for international marketers to unlock business opportunities and navigate the rapidly 
evolving China cross-border e-commerce landscape.
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• Country/Region: Malaysia1, Singapore2, Europe3

• Logistics: International Air Freight4, Sea Freight5,
 International Logistics6 
• Good Value For Money: Cost-Effective7, Most Worthwhile8
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KEY INSIGHTS ON CROSS-BORDER E-COMMERCE
AMONG CHINESE AUDIENCE

WeChat, Xiaohongshu and Kaola are 
the top 3 Chinese apps for cross-border 
online shopping in 2021.
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Chinese audiences pay attention to 
the logistics procedures and
cost-effectiveness for cross-border 
online shopping.

Products from Malaysia, Singapore 
and European are more popular 
among Chinese audience.

Audiences interested in cross-border 
e-commerce also demonstrate
interests towards financial and 
home living products.

Connect to 1,100M+
Chinese Internet Users

iAudience is a market-intelligence platform
to provide real-time insights of the target
audiences in China.  
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