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CHINA’S SPORTSWEAR MARKET IN THE SPOTLIGHT: 
EXPLORE THE MODERN TREND OF SPORTSWEAR

BRANDS IN CHINA
As the emphasis on healthy lifestyle and sports participation among the Chinese public rises, 
dynamic growth in sportswear demand is shown in China market. According to Daxue Consulting, 
the domestic sports footwear market growth rate reached 17% at CNY316.6 billion in 2019, and the 
sportswear market in China is expected to expand at a CAGR of 11% in the next five years.*

Based on iAudience data, we have tracked and profiled Chinese netizens who followed different 
sportswear brands, highlighting their audience profiles, preference and online behaviors as to 
provide insightful visions for marketers in entering the massive sportswear market in China in the 
face of keen competition.

*The sportswear market in China: Domestic brands on the rise but still dominated by Nike and Adidas:
https://daxueconsulting.com/sportswear-market-in-china/
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• Quality: Breathable1, Elastic2, Mesh Fabric3, Comfortable4

• Fashion: Vintage5, Camouflage6, Leisure shoes7, Mix & Match8

• Iconic Brand & Figure: Jordan9 , Lebron10, Supreme11, Kobe12
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https://www.i-click.com/iAudience/

KEY INSIGHTS ON CHINESE AUDIENCE FOLLOWING
SPORTSWEAR BRANDS RELATED TOPICS

The majority audience of sportswear 
brands is Male Adult (25-34).01
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Audiences interested in sportswear 
also demonstrate interests on
Clothing, Accessories and Sports.

Audiences are tending towards
collectible and limited edition 
products.

Sportswear is no longer confined to 
sports activities only but becoming a 
new fashion among audiences.

Connect to 1,100M+
Chinese Internet Users

iAudience is a market-intelligence platform
to provide real-time insights of the target
audiences in China.  
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