
The Key to 
Winning over 
Chinese Travelers 
as China’s 
Border Reopens



The Key to Engage Chinese 
Travelers: Tailor-made Strategy 
at Different Travel Stages  

How Hainan fared during National Day Holiday? 
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Top 5 Tourist Destinations 
for Chinese Travelers : 

Source: Trip.com Group (Dec 2022)

Singapore 
South Korea 
Hong Kong (China)
Japan 
Thailand 



Top 5 Most Used OTA in China 
as of Dec 2022

Source: Statista (Dec 2022)

• Total construction area 280,000 sqm
• Offers 800 well-known brands
 - 25 brands firsts for the island
 - 78 tagged as CDF exclusive 
• A vast beauty zone that occupies 30,000 sqm 
 on a single floor space

Ctrip

Fliggy 37 %

Qunar 27 %

Tongcheng Travel 26 %

Meituan Travel 26 %

75%
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Top 5 Social Media Channels in China

Source: Statista (2021 Q3)

80

Wechat

Douyin 70.2%

QQ 61.5%

Baidu Tieba 57 %

Sina Weibo 50.7%

77 %
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iClick Travel+ Solution

Leverage Unique Data Source to Identify 
Chinese with Overseas Travel Intentions. 
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sales_hk@i-click.com

www.i-click.com

Contact us today to 
learn more about the 
strategies to engage 
Chinese travelers!


